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Capacity building of Women Domestic Workers on the use of social media tools for

advocacy and research

Date - 22nd December 2023 and 11th January
Participants- 58 women domestic workers and adolescents

Location- MFF Office

Introduction

Social media tools are catalysts for modern activism, offering a global stage for advocacy. Their power lies in
amplifying voices, galvanising movements, and fostering solidarity. Platforms like Twitter, Instagram, and
Facebook facilitate rapid dissemination of information, mobilising support for causes, and raising awareness
about social injustices. Hashtags become rallying cries, sparking conversations that transcend borders, while
live streams and stories bring immediacy to protests. If used strategically, these tools democratise activism,
empowering individuals to ignite change, and fostering communities of like-minded individuals striving for

a fairer, more equitable world.

Realising this strategic importance of social media for activism, the Martha Farrell Foundation partnered
with Video Volunteers (an international NGO that promotes community media to amplify citizen voices
around the world), for capacity building of Women Domestic Workers (WDW:s) on the use of social media
tools for activism and research. Under its Buland Bol project which is a movement to empower the voices of
the marginalised communities, video volunteers through two online sessions will build the capacities of
WDWs on:

e How to make a good short video
e Effective use of Facebook for distribution and engagement

e Editing video in smartphone

Training Highlights: Day 1

The session was facilitated by the Buland Bol team online with 35 WDWs and adolescents from across

various locations of Delhi participating in it. The following were the objectives of the training:


https://en.wikipedia.org/wiki/NGO
https://en.wikipedia.org/wiki/Community_media
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1. To build the capacity of the learners on making short videos and other digital content on social
issues that concern them.

2. To build the capacity of learners to use videos and social media platforms as tools for activism.

In line with the objectives the session helped learners:

e To develop an understanding of various angles that need to be taken care of while clicking pictures on the
ground.
e To develop skills on the use of mobile phones to shoot videos keeping in mind the subject and the cause.
e To understand the process of making videos keeping in mind the importance of:
1. Taking informed consent from the people with whom the video is being made,
2. Understanding the subject of the video thoroughly and in detail
3. The need to hold a conversation with the stakeholders to discuss the cause on which the video is being
made.

e To understand the use of hashtags and tagging in a post to ensure its wide reach to the targeted audience.

Women domestic workers and adolescents during the training
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At the end of the session, the learners were asked to make short videos on social issues that concern them and
their communities to raise awareness of that issue. The learners will then share the videos on their respective

Facebook, Instagram and Twitter pages.

Training Highlights: Day 2

On the second day of the training session facilitated by the Buland Bol team, participants were guided
through the process of creating reels on Facebook via an online video tutorial conducted in Hindi. The
primary objective of the session was to: Equip participants with the skills necessary to make reels on

Facebook and effectively utilise them for activism and advocacy.
In line with the objectives the session helped learners understand:

e Making impactful videos involves more than just creation; sharing them with appropriate
authorities and audiences is crucial for effecting change.

e The power of media as a tool for advocacy and change.

Women domestic workers and adolescents during the training
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During the session, participants actively engaged in learning the intricacies of making impactful
videos, focusing on addressing issues within their communities. They learned that creating videos was
just the first step; sharing them with the appropriate authorities and audiences was equally crucial in

effecting change.

The session also provided a platform for participants to showcase the videos they had created after
the previous training. One notable example was shared by a domestic worker from Munirka, who
documented the issue of garbage dumping in her community and shared the video on the local
municipality's WhatsApp group. Subsequently, she mobilised fellow community members to visit the
municipality office, where they presented the video. Witnessing the accountability pressure, the

authorities promptly cleared the garbage within a day.

One of the domestic workers from Haji colony shared her experience of documenting the problem of
lack of lights in her community. While she was asking people about the problem, they made fun of
her saying that nothing was going to happen by making a video. Others took the issue seriously and
shared how the lack of light has made the area unsafe and a hub of drug sellers. The domestic worker
shared that the experience was learning and gave her the courage to document the problems being

faced by the community.

The capacity-building initiative on social media activism for women domestic workers has led to
significant community improvements. Two notable instances of this impact emerged, demonstrating

the effectiveness of using social media to address local problems.

Instance 1: Adolescent leader from Mukherjee Nagar

An adolescent leader from Mukherjee Nagar (An urban area in North Delhi), equipped with the skills
to create and share Facebook reels, tackled the issue of garbage dumping near the Mohalla Clinic in
Nandlal Basti. By making a video and sharing it on Facebook and with municipal authorities and the
local Member of Parliament, she highlighted the severity of the problem. The collective visibility and
urgency generated by the social media post prompted swift action from the municipality, resulting in

the area being cleaned within days.
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Instance 2: Women Domestic Worker from Jal Vihar

A domestic worker from Jal Vihar (An urban area in North Delhi) used her newly acquired skills to
document the persistent issue of garbage dumping near a public park. She mobilised fellow domestic
workers to join her in presenting the video to the municipality office. The clear representation of the
problem in the video, combined with the collective power of the women, compelled the municipal

authorities to act promptly, and the garbage was cleaned up the very next day.

Conclusion

Through the capacity-building sessions on the use of social media tools for advocacy and research,
women domestic workers and adolescents have gained invaluable skills in creating impactful videos,
utilising social media platforms effectively, and strategically disseminating their content to drive
meaningful social change. The real-life examples shared during the training underscored the power
of media as a tool for advocacy and highlighted the potential impact of grassroots activism. Moving
forward, participants are empowered to amplify their voices, raise awareness about issues affecting
their communities, and advocate for positive change through the transformative power of social

media.



